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Trading Statement

Fourth quarter and Full year 2015

Key highlights from the fourth quarter:

* Net sales excluding gas up 4.3% at constant exchange rates and adjusted for week 53

* Inthe U.S. identical sales excluding gas grew 1.6%, mainly driven by the New York Metro market

* In the Netherlands identical sales increased 3.2%, reflecting strong holiday performance

* Group online sales growth continued to accelerate; adjusted net consumer sales increased 29.1%
* Expected total underlying operating margin higher than previous quarter and last year

* FY 2015 free cash flow expected to be above last year

Zaandam, the Netherlands - Ahold today announced consolidated net sales of €9.8 billion for the fourth quarter
of 2015, an increase of 21.4% compared to the fourth quarter of 2014. At constant exchange rates, net sales
were up 11.8%. For the full year 2015, consolidated net sales were €38.2 billion, an increase of 16.6% compared
to 2014. At constant exchange rates, net sales were up 4.3%.

Consolidated net sales in the fourth quarter and for the full year 2015 included a positive impact from an
additional week compared to the previous year. Net sales in the fourth quarter and for the full year 2015
increased 3.1% and 2.3%, respectively, at constant exchange rates and on an adjusted basis. Excluding gas, net
sales in the fourth quarter and for the full year 2015 increased 4.3% and 3.8%, respectively, at constant
exchange rates and on an adjusted basis.

In the United States, sales excluding gas, adjusted for an additional week in 2015, increased 4.1% at constant
exchange rates compared to the fourth quarter 2014. We successfully converted the 25 acquired former A&P
stores during the quarter. Identical sales excluding gas were up 1.6%, positively affected by competitor store
closures in the New York Metro market. Market share for the fourth quarter and full year increased compared to
last year. We expect underlying operating margin for the fourth quarter to be higher than the previous quarter,
positively affected by the additional week this quarter.

In the Netherlands, sales adjusted for an additional week in 2015 increased 5.5% compared to the fourth quarter
of 2014, reflecting a strong holiday season. Identical sales increased 3.2% compared to the fourth quarter of
2014, with our online businesses bol.com and Albert Heijn Online increasing consumer sales by more than 30%
compared to Q4 2014. Market share increased significantly for the fourth quarter as well as for the full year
compared to last year. We expect underlying operating margin to be broadly in line with the previous quarter.

In the Czech Republic, sales adjusted for an additional week in 2015 decreased 1.8% at constant exchange
rates compared to the fourth quarter of 2014. Identical sales excluding gas decreased 0.5% compared to Q4
2014. During the fourth quarter, the sales performance of the former large SPAR stores improved, while the
supermarkets continue to perform well.

We expect free cash flow for the year to be ahead of last year, including the capital required for the conversion of
the acquired A&P stores.

Net sales overview

Q4 Q4 % change % change

2015 2014 % constant FY 2015 FY 2014 % constant

€ million (13 weeks) | (12 weeks) change rates | (53 weeks) | (52 weeks) change [E1CH
Ahold USA 6,060 4,789 26.5% 10.7% 23,732 19,557 21.3% 1.4%
The Netherlands 3,265 2,839 15.0% 15.0% 12,699 11,696 8.6% 8.6%
Czech Republic 461 433 6.5% 4.2% 1,772 1,521 16.5% 15.3%
Ahold Group1 9,786 8,061 21.4% 11.8% 38,203 32,774 16.6% 4.3%

1. Net sales in the fourth quarter and for the full year 2015 increased 3.1% and 2.3%, respectively, at constant exchange rates and on an
adjusted basis (see below).
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Net sales overview on an adjusted basis

Q4 Q4 % change % change

2015 2014 constant FY 2015 FY 2014 constant

€ million (13 weeks) | (13 weeks) rates | (53 weeks) | (53 weeks) rates
Ahold USA 6,060 5,192 16.7% 22 % 23,732 19,960 18.9% (0.5)%
The Netherlands 3,265 3,095 5.5% 55 % 12,699 11,952 6.3% 6.3 %
Czech Republic 461 460 0.2% (1.8)% 1,772 1,548 14.5% 13.3 %
Ahold Group1 9,786 8,747 11.9% 31 % 38,203 33,460 14.2% 23 %

1. Excluding gas sales, net sales in the fourth quarter and for the full year 2015 increased 4.3% and 3.8%, respectively, at constant exchange
rates and on an adjusted basis.

Sales performance by segment

Ahold USA
Q4 Q4
2015 2014 % FY 2015 FY 2014
€ million (13 weeks) | (12 weeks) change | (53 weeks) | (52 weeks)
Net sales 6,060 4,789 26.5% 23,732 19,557 21.3%
Identical sales growth (0.1)% 0.7)% (1.3)% (0.4)%
L]dairgtllicr:‘ael sales growth excluding 16 % 0.3 % 0.9 % 0.1)%
Comparable sales growth excluding
gasoline 1.7 % 0.4 % 1.1 % 0.1 %
$ million
Net sales’? 6,624 5,984 10.7% 26,350 25,976 1.4%
Average U.S. dollar exchange rate (euro 0.9139 0.8001 14.2%  0.9001 0.7529 19.6 %

per U.S. dollar)

1. Net sales in U.S. dollar in the fourth quarter and for the full year 2015 increased 2.2% and decreased 0.5%, respectively, when compared
to the adjusted fourth quarter and full year 2014 sales.

2. Excluding gas sales, net sales in U.S. dollar in the fourth quarter and for the full year 2015 increased 4.1% and 1.8%, respectively, when
compared to the adjusted fourth quarter and full year 2014 sales.

The Netherlands

Q4 Q4
2015 2014 % FY 2015 FY 2014 %
€ million (13 weeks) | (12 weeks) change | (53 weeks) | (52 weeks) change
Net sales’ 3,265 2,839 15.0% 12,699 11,696 8.6 %
Identical sales growth 3.2% 2.2% 3.2% (0.5)%
Comparable sales growth 3.5% 2.6% 3.7% (0.3)%

1. Net sales in the fourth quarter and for the full year 2015 increased 5.5% and 6.3%, respectively, when compared to the adjusted fourth
quarter and full year 2014 sales.
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Czech Republic

Q4 Q4

2015 2014 % FY 2015 FY 2014 %
€ million (13 weeks) | (12 weeks) change | (53 weeks) | (52 weeks) change
Net sales 461 433 6.5% 1,772 1,521 16.5%
Identical sales growth (0.6)% (1.1)% (0.7)% (1.8)%
| ical sal h excludi
gdaesrglli?ile sales growth excluding (0.5)% (0.8)% (0.5)% (1.2)%
gC:gﬁﬁgable sales growth excluding (0.4)% (0.7)% (0.4)% (1.1)%
CZK million
Net sales’ 12,479 11,977 4.2% 48,331 41,908 15.3%
Average Czech koruna exchange rate 0.03696 0.03619 21%  0.03664 0.03632 0.9%

(euro per Czech koruna)

1. Net sales in Czech koruna in the fourth quarter and for the full year 2015 decreased 1.8% and increased 13.3%, respectively, when

compared to the adjusted fourth quarter and full year 2014 sales.

Net sales per channel

Q4 Q4 % change % change

2015 2014 constant FY 2015 FY 2014 constant

€ million (13 weeks) | (12 weeks) rates | (53 weeks) | (52 weeks) rates
Online sales'? 484 351 37.9% 32.5% 1,646 1,267 29.9% 21.7%
Stores sales® 9,302 7,710 20.6% 10.9% 36,557 31,507 16.0% 3.7%
Total net sales 9,786 8,061 21.4% 11.8% 38,203 32,774 16.6% 4.3%

1. Online sales in the fourth quarter and for the full year 2015 increased 24.5% and 19.6%, respectively, at constant exchange rates and on

an adjusted basis.

2. Net consumer online sales increased 43.2% in the fourth quarter to €540 million, or 37.6% at constant exchange rates (FY 2015: increased
33.3% to €1,807 million, or 25.3% at constant exchange rates). Net consumer online sales in the fourth quarter and for the full year 2015

increased 29.1% and 23.1%, respectively, at constant exchange rates and on an adjusted basis.

3. Store sales in the fourth quarter and for the full year 2015 increased 2.2% and 1.6%, respectively, at constant exchange rates and on an

adjusted basis.

Store portfolio (including franchise stores)

End of Opened / Closed / End of

2014 acquired sold 2015

Ahold USA' 768 29 (9) 788
The Netherlands? 2,105 69 (40) 2,134
Czech Republic 333 4 (6) 331
Total 3,206 102 (55) 3,253

1 The number of stores opened / acquired includes 25 former A&P stores.

2  The number of stores at the end of Q4 2015 includes 1,139 specialty stores (Etos and Gall & Gall) (Q4 2014: 1,139). In 2015, 17 former

C1000 stores were converted to the Albert Heijn banner.
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Notes

The net sales figures presented in this trading statement are preliminary and unaudited.

Use of non-GAAP financial measures

This trading statement includes non-GAAP financial measures. The descriptions of these non-GAAP
financial measures are included on page 37 of Ahold's Annual Report 2014. The descriptions of new and
clarifications of existing non-GAAP measures to explain the impact of the 53™ week on sales are included
below.

Adjusted fourth quarter 2014 sales

Net sales in the fourth quarter of 2014 plus net sales in the first week of 2015. Ahold's management
believes that this measure provides an insight into the impact of an additional week in the current quarter
when net sales are compared to the same quarter in the previous year.

Adjusted full year 2014 sales

Net sales in full year 2014 plus net sales in the first week of 2015. Ahold's management believes that this
measure provides an insight into the impact of an additional week in the current year when net sales are
compared to the previous year.

The comparable periods for identical and comparable sales

The comparable periods for identical and comparable sales for the quarter and full year correspond to the
adjusted fourth quarter 2014 and the adjusted full year 2014, respectively.

Ahold's financial calendar

Ahold's financial year 2015 included an additional 53" week. This follows from our use of a 364-day
calendar (13 four-week periods per year) that ends on the Sunday nearest to December 31. However, in
certain years this requires an extra week to be added to the financial year in order to align our year end as
closely as possible to the calendar year.

2016/02
Cautionary notice

Forward-looking statements

This press release includes forward-looking statements, which do not refer to historical facts but refer to expectations based on
management's current views and assumptions and involve known and unknown risks and uncertainties that could cause actual
results, performance or events to differ materially from those included in such statements. These forward-looking statements
include, but are not limited to, statements as to underlying operating margins and cash flow, including the capital required for
the conversion of the acquired A&P stores. These forward-looking statements are subject to risks, uncertainties and other
factors that could cause actual results to differ materially from future results expressed or implied by the forward-looking
statements. Many of these risks and uncertainties relate to factors that are beyond Ahold’s ability to control or estimate
precisely, such as the effect of general economic or political conditions, fluctuations in exchange rates or interest rates,
increases or changes in competition, Ahold’s ability to successfully implement and complete its plans and strategies, the
benefits from and resources generated by Ahold’s plans and strategies being less than or different from those anticipated,
changes in Ahold’s liquidity needs, the actions of competitors and third parties and other factors discussed in Ahold’s public
filings and other disclosures. Readers are cautioned not to place undue reliance on these forward-looking statements, which
speak only as of the date of this press release. Ahold does not assume any obligation to update any public information or
forward-looking statements in this press release to reflect subsequent events or circumstances, except as may be required by
applicable laws. Outside the Netherlands, Koninklijke Ahold N.V., being its registered name, presents itself under the name of
“Royal Ahold” or simply “Ahold.”
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